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FROM: Amy Friedland Fisher 

SUBJECT: Virginia Slims Lights Philcoat Board Packaging - Research Proposal 

The following outlines the research plan to test the philcoat board packaging alternative for 
Virginia Slims Lights versus the current box pack. The objective of this research is to 
measure if-and how' the new packaging effects consumer perceptions of Virginia Slims, 
both in terms of product and imagery. 

A total of 300 interviews will be conducted among Virginia Slims Lights box smokers, 
ages 18-64, in 15 geographically dispersed markets with high SDI's for Virginia Slims. 

Half of the smokers will be menthol smokers and half non-menthol smokers. Both central 
location (mall) screening and telephone pre-recruiting using names from the PM database 
will be undertaken to identify these smokers. 

Qualified respondents will be placed with four of the appropriate (menthol or non-menthol) 
packs of Virginia Slims Lights Box - two packs of the current packaging and two packs of 
the philcoat board packaging. They will not be told the differences between the packs - 
merely that they were made in different parts of the country. 

Each respondent will be asked to take the products home to smoke. Half of the sample will 
smoke the current product first and half will smoke the philcoat board packs first to avoid 
positional bias. Respondents will be asked to record their impressions of the products in a 
brief diary. Approximately one week after being placed with the product, respondents will 
be called on the telephone to get their reactions. In particular, consumers will be asked to 
evaluate each cigarette packing on various dimensions, including likes/dislikes about the 
packaging, opinion of each product's strength and taste, and overall quality. Overall 
preference and reasons for preference will also be obtained as will a comparison between 
the two packings on specific product, package and image attributes. 

For this research, we will need the following: 

• 48 cartons of current VS Non-Menthol Lights Hard Box 

• 48 cartons of current VS Menthol Lights Hard Box 

• 48 cartons of VS Non-Menthol Lights in "Philcoat" Package 

• 48 cartons of VS Menthol Lights in "Philcoat" Package 

• Names and phone numbers of Virginia Slims Lights Box smokers 

from the PM database in the 15 selected markets (a list will 
be forwarded to you shortly) 

Field work will be scheduled to begin based on the availability of product and will take 
about four weeks to complete. 
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Source: https://www.industrydocuments.ucsf.edu/docs/qldn0004 
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